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What do you think about academics
using social media? [/ BAD
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The ‘big’ sites

https://www.academia.edu/ https://www.researchgate.net/

, Other social media sites....
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https://www.academia.edu/
https://www.researchgate.net/
https://www.timeshighereducation.com/a-z-social-media
https://digest.bps.org.uk/2015/11/06/the-100-most-followed-psychologists-and-neuroscientists-on-twitter/
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* Dissemination/sharing research

* |ncreased citations

 Collaboration with other researchers

 Networking

e Building their profile (and the profile of
their institution)

*/ More diverse academic voices

 Greater engagement with society

* Building digital capabilities

Photo by Jason Rosewell on Unsplash
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https://www.jisc.ac.uk/rd/projects/building-digital-capability
https://unsplash.com/photos/ASKeuOZqhYU?utm_source=unsplash&utm_medium=referral&utm_content=creditCopyText
https://unsplash.com/collections/1492118/work?utm_source=unsplash&utm_medium=referral&utm_content=creditCopyText
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The bad — legal and ethical issues

“Academia is the
easiest way to
share papers with
millions of people
across the world
for free.”

lllegal sharing of
published versions
of articles under the
banner of “open
access”

Photo by Praveesh Palakeel on Unsplash
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https://unsplash.com/photos/ru4cgXoGPp0?utm_source=unsplash&utm_medium=referral&utm_content=creditCopyText
https://unsplash.com/?utm_source=unsplash&utm_medium=referral&utm_content=creditCopyText

The ugly T dECXEit and predation
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* Not true,apen dCCesS — open access’ on their

terms P”'ﬁ[ -

e Sharing on academic social.media does not meet

funders’ policies _
e Academics used as commoc
companies (see also Facebook

5 by social media

t_ PY 2 ol | Photo by Umanoide on Unsplash
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https://unsplash.com/photos/cYNF1EdbMJk?utm_source=unsplash&utm_medium=referral&utm_content=creditCopyText
https://unsplash.com/?utm_source=unsplash&utm_medium=referral&utm_content=creditCopyText
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Conclusions

Acade‘jics should be encourage
social la...with caution.

CCCU Social Media Policy
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https://cccu.canterbury.ac.uk/marketing-and-communications/services/social-media.aspx
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